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The Creative Brief

Overview 

Brand History 

A brand of Facebook Technologies, (formerly known as Oculus VR,), a 
subsidiary of Facebook. The division produces virtual reality headsets, 
including the Oculus Rift (PC VR) and Oculus Quest (All-In-One) lines.

• In July 2012, Palmer Luckey, Brendan Iribe, Michael Antonov and Nate Mitchell founded Oculus VR in Irvine, California.
• In March 2014, Facebook acquired Oculus for US$2.3 billion in cash and stock.
• In November 2015, the company partnered with Samsung to develop the Samsung Gear VR for the Samsung Galaxy smartphones.
• In March 2016, the company released the first consumer headset, Oculus Rift CV1.
• In October 2020, Oculus released the Oculus Quest 2.



Opportunity 

Life Cycle 

• Low prices attract more targeted audiences. Compared with other competitors (Valve index; HTC Vive VR; 
Sony PlayStation VR), oculus has a high-price performance ratio.

• To increase brand awareness and engage a larger target audience.
• COVID-19 has promoted the VR game industry. As many people worldwide limit their time outdoors for fear 

of the coronavirus. Virtual Reality game devices have become a new way to entertain at home.

• Gain more brand awareness

• Maintain customer loyalty

Oculus has well known to video game players, but due to the original products’ inadequate hardware and 
performance, the loyalty of users is reduced. Compared with the competitor (Valve Index), just a lower 
price ($299) does not fully attract consumers. (Valve Index has strong performance, but the price is higher 
than Oculus.)



Brand Image 

Tone & Brand Vision 

Easy to use 
Lightweight and comfortable for short play periods
Priced to sell
High-quality display
Supports 90Hz refresh rate
support wireless use

Require a Facebook Sign-in 
Link cable and better strap cost extra

Exciting, Entertaining, Reasonable Prices

Oculus seeks to provide players with a game experience close to the real world. The brand has traits 
like daring, energetic, imaginative, and cutting-edge. The brand is also entertaining and promotes this 
feeling in existing advertisements, encouraging consumers to explore new ways to play. Compared with 
VR products of the same performance, the brand has maintained a lower price to attract consumers.
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Market Research 

Strategy 

Oculus Quest 2 Sales increasing

Facebook reported in Oct 2020 that Oculus Quest 2 sales surpassed their expectations, coming in at 5X the initial 
sales of the original headset. (And we hope that sales and popularity will continue to increase.)

Increase its social presence on social media platform and engage the younger generations to keep the 
brand alive.

Convince...... That...... By...... Because......

The young generation 
(19-35), enjoy trying new 
things.(paly the game at 
home.)

Oculus VR brings a new way 
to play video games. Real 
immersive and exciting.

Create a campaign that highlights the 
Oculus is bringing an emotional boost 
to users. The player’s typical reaction 
can contact and resonate with our 
target customers.

The younger generation 
is always curious about 
new things. Stimulate the 
explore desire.



TA P R

Singles and Starters (O)

The main targets are young singles starting out, and some starter families, in diverse urban communities. These include middle to lower income 
groups of 21-35 years old, who’s estimated HHI is less than $15,000. They’re college-educated, though not necessarily college graduates and 
many are toiling away at entry-level positions jobs. They have following key features: rental housing; First-time buyer (home); single adults; starter 
families; Socially active; Aspirational consumers; and Digitally savvy. They lead active lifestyles, have a passion for new things, and are generally 
politically liberal. They are highly adaptable to technology. Most of them have integrated the Internet into their lifestyles, going online with their 
cell phones or computer, from home or when going out.

(Target Audience Profile Report)



Target Audience

Oculus Quest 2’s current target audience is Millennials and Generation Z.

Digital Dependents (O51): Generation Y and X singles who live digital-driven, urban lifestyles.

Urban Ambition (O52): Generation Y singles and single families established in mid-market cities.

Colleges and Cafes (O53): Young singles and recent college graduates living in college communities.

25-30 years with one-person household
Estimated household income between $35,000 and $49,999
Key features: Ambitious, Appearances are important, Single adults, Eager to spend, Music lovers, Digitally savvy

31-35 years with one-person household
Estimated household income less than $15,000
Key features: Racially diverse, Singles and single parents, City apartment renters, Music hip, Technology adapting, 
Video game entertainment

• 19-24 years with one-person household
• Estimated household income less than $15,000
• Key features: University towns, Singles adults, Risk takers, Active lifestyles, Well-educated.



The Tech Fanatic

A college student in computer science at New 
York University. He is a technology expert, 
outgoing, loves video games and party, every 
week he invites friends to his apartment to 
have fun. Nicky also likes to learn about some 
of the latest technologies by visiting the 
technology expo. He interns at a live event 
company (Estimated HHI $12,000), and he 
loves going to live shows every time. Nicky also 
got 25 years old girlfriend, Laura, they have 
common hobbies, and they spend lots of time 
together (video game, movies, tech). Nicky 
likes to use Instagram and Facebook to search 
for things. He got a Google Nest Home when 
it just releases. He also likes online shopping 
Supreme, Vans, and some appearances to get 
perfect looks. Nicky enjoys his entertainment 
and life. Nicky, Age 24



The Life Explorer

Emma is a female stand-up comedian 
artist who works in Chicago (Estimated HHI 
$48,000). She got her graduate degree 
from the Chicago College of Performing 
Arts. She is an environmental saver and fit. 
Emma loves shopping in the mall and buys 
new technology products, for example, an 
apple watch, which she uses all the time. 
She uses technology products to train and 
track her workout. Emma also uses VR for 
exercise, which allows her to experience the 
immersive feeling without going out during 
Covid-19. Although the heavy cables and 
Headset kept her complaining. He thought 
it would be better if the VR headset is 
wireless. Emma always keeps an open mind 
and get inspiration for her life. Emma, Age 30



Observational Headlines 

Top 10 (Hua’s)

1. Sample, enjoy
2. Explore unparalleled freedom
3. Stand, sit and laydown, play for all
4. play wherever and whatever you want
5. Enjoy your freedom
6. Experience for good
7. get quest, get connect
8. get above and go beyond
9. Start your adventure and get exploring
10. Do impossible, from imagination

Introduce the magic world

Connect the virtual world

Get you unforgettable immersive experience 

Introduce the new Era

Get ready to the new world

Best of quest for everyone

Bring the magic world to you

Experience virtual reality 

To meet, to connect

Get into new world

“Oh My Gosh!”

That is really real.

The most convenient standalone outstanding VR

Are you willing to try?

Popular VR for real

Do all the things in anywhere

whoa! Yeaahh! Wooood!

Quest for everyone, and anything

Imagination comes true

We are looking for the impossible

Headlines
Other Brainstorming



Observational Headlines 

Top 10 (Rui’s)

Other Brainstorming

1. Quest the best of real experience.
2. Do anything, be anyone, go everywhere.
3. The reality is your imagination.
4. Pushing boundaries and breaking the mold.
5. Impossible, except the Oculus.
6. Can you feel the real?
7. Escape the real world.
8. Quest all the feels through the Oculus.
9. Above the ordinary. Beyond the ordinary.
10. No wires. More impossible.

Oculus, for all the things you can do.

Working from home, Gaming from home.

Ready for all the time.

Discover all the things that you can’t believe.

Without rules, Without limits, All in Oculus.

Virtual meets Reality - Oculus.

Forget the annoying wires; immerse in Oculus.

Entry the impossible world through a new perspective.

Unplug the cable and be free to play.

Nothing can limit your imagination.

(Gaming/Educating/……) From a new perspective.

Create the world of the imagination.

The wireless makes all possible. / The wireless makes it all come true.

Can’t do it in reality? Do it in Oculus.

Explore all the impossible.

Welcome to the future.

Ready to meet friends in Quest 2?

Do anything, be anyone, without going anywhere at all.

Complete control of the future.

We are controlling the future.

Headlines



Metaphor Headlines 

Top 10 (Hua’s)

1. Immersive into the impossible.
2. Let the light in through Oculus and brighten your mind.
3. An Oculus to provide all you want.
4. Endless space, endless joy. 
5. Blow your mind.
6. Oculus is the stage for everything, everywhere.
7. A display of unrestrained delight.
8. It’s your unforgettable excitement to play real. 
9. To play Oculus it’s like a ride on a never-ending roller coaster.
10. What’s the best it’s not only wireless but also it is to let paly     
be free.

Yes, this is what I mean, it’s the best!

Get Oculus, it is exactly what everyone talks about.

Oculus is a telescope to the new world.

Play with Oculus is like going through a variety of images.

Using Oculus to (workout, gaming, relaxing), it’s like the best time you ever have.

Your first-time experience in Oculus, going to be one of your best memories.

When you put it on, you feel like have a date.

Oculus for light and dream. / To put Oculus in front of you. 

With Oculus, you can feel you’re in a different dimension, to immersive and explore.

It’s not just a gaming machine, it is your new way to study the future.

When you take it off from your eyes, it’s like teleport back to your life.

When you had it on, it’s like a teleport to the new world.

Wireless and standalone means no more trap, it’s like being free.

You can do all the things you want in Oculus, just like in reality, but relax.

Looking in Oculus, it’s like exploring the microscope, with so many things in the eyes.

Looking in Oculus, it’s like exploring the magic future.

Oculus it’s the new way to explore.

Oculus is your wings to fly.

The new king of VR.

Headlines Other Brainstorming



Metaphor Headlines 

Top 10 (Rui’s)

1. The horse out of the reins is excited since it is unrestrained. 
2. Good things never go beyond the gate. 
3. Beauty is in the eyes of the beholder. 
4. Without Oculus, life would be a mistake.
5. Small as it is, the sparrow has all the vital organs.
6. Like knows like.
7. If less is more, then we have nothing.
8. Seeing is believing.
9. The waters roar. The thunder crashes. Let it break in all its fury. 
10. There are a thousand Hamlets in a thousand people’s eyes.

Oculus Light up your life!

The magic broom takes you to explore everything.

Time is a thief, Oculus either.

Always cannot distinguish twins, just like reality and virtual reality.

Fall in love with someone in the Oculus.

The reason why the time machine fascinates is that it can back to the future.

Dating with someone in Oculus.

Bring the world home. (Arches National Park/ Antelope Canyon……)

Bring the Gym to Your Living Room.

The world walks with you.

No more ramming around like headless flies.

No matter how huge the world is, it cannot escape the Oculus.

You face the world, be your own protagonist.

Time must be eternal but can stop. / Time must be eternal, but we can control it.

The “world” is full of magic things, patiently waiting for us to explore.

Time is a gift, so make the most of it.

Eyes are windows to the soul. / Like real-world in your eyes.

Look, the wind is beckoning to you. / Look, the mountain is walking to you. /……

The best and most beautiful things in the world cannot be touched. They must be 

felt with the heart.

Headlines
Other Brainstorming



Neue Plak (Wide Black) Overview 

ABCDEFGHIJ
KLMNOPQRS
TUVWXYZ
abcdefghijklmn
opqrstuvwxyz
1234567890

Type Stydy

A little-known design by Futura designer Paul Renner gets a long overdue update by 
Linda Hintz and Toshi Omagari, in this reliable and impactful industrial sans serif. 

Neue Plak offers more weights and widths than the original 1928 design, extending its 
use for branding, editorial, logos and UIs.

Neue Plak offers 60 weights, including a new text version that pairs well with the display 
weights, and allows the design to function in print and digital environments, and for a 
wide range of uses.



“Whoa, yes I did it, just barely!” The typical reaction 
to the SuperHot game on Oculus. 
 
“Yikes, get off me, don’t touch me!” The typical 
reaction to the Walking Dead game on Oculus. 
 
“Ooooh, I can do this! One more time!” The typical 
reaction to the Beat Saber game on Oculus.

“Whooow, is coming, dodged!” The typical reaction to the 
SuperHot game on Oculus. 
 
“Oooohh, please save me!” The typical reaction to the 
Walking Dead game on Oculus. 
 
“Whoaoawuha, up, up,down,down, left, right, right, yeah!” 
The typical reaction to the Beat Saber game on Oculus.

The typical reaction to the Beat Saber game on 
Oculus.

Top Headline

Top Tagline
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