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About Atlanta Botanical Garden

• Since the Garden opened its doors in 1976, it has become the emerald jewel in the 
crown of Atlanta culture. The Garden is an ever-evolving destination where the 
horticulturally-minded, nature-inspired, and fun-seeking families come together to 
feel human again.

• Renowned plant collections, beautiful displays, and spectacular exhibitions make 
the Atlanta Botanical Garden the loveliest place in the city to visit. An urban oasis in 
the heart of Midtown, the Garden includes 30 acres of outdoor gardens, an award-
winning Children’s Garden, the serene Storza Woods highlighted by a unique 
Canopy Walk, and the picturesque Skyline Garden.

• The Gainesville location, opened in 2015, celebrates years of planning and 
development of one of North Georgia’s most beautiful landscapes aimed at 
connecting visitors with both the natural world and cultural amenities. It is home 
to the largest conservation nursery in the Southeast.



1973 to the 30+ acre urban oasis still blooming today.
1973 civic-minded Atlantans propose a botanical garden for the city.
1991 “Conservation” added to Atlanta Botanical Garden mission statement. The Southeastern Center for Conservation 
is a keystone of the Garden. From plant conservation research to education outreach, the Center is a hub for partners in 
conservation and research.
1995 Iseli Award recognizes the Garden’s Southern Conifer Garden; Garden becomes founding member of the Georgia 
Plant Conservation Alliance.
2008 Sculpture in Motion, Art Choreographed by Nature is the Garden’s first multi-artist show and features kinetic, 
moving art.
2011 Atlanta Blooms debuts as the new springtime exhibition featuring hundreds of thousands of bulbs; Garden 
Lights, Holiday Nights tradition opens with one million energy-efficient LED lights.
2016 The Garden welcomes an encore exhibition of Dale Chihuly’s art, Chihuly in the Garden; A new restaurant, 
Linton’s, opens, featuring James Beard Award-winning Chef Linton Hopkins’ cuisine; the renovated Children’s Garden 
opens and is renamed the Lou Glenn Children’s Garden. The first book about the Garden, Urban Oasis: The Atlanta 
Botanical Garden is published.
2019 The second year of mosaiculture, Imaginary Worlds: Alice’s Wonderland, presented; new Southeastern Center for 
Conservation, a hub for regional research efforts, opens.

Atlanta Botanical Garden History



• #4 of 277 things to do in Atlanta, with a rating of 4.5, according to Trip Advisor.
• In addition to vital conservation work, the Garden’s Conservation & Research team is dedicated to sharing its knowledge and 
training others, from conservation experts to teachers and the public.
• The Garden’s Conservation & Research staff works on an international scale to improve the ecological stability of rare, threatened 
and endangered plants, and their habitats.
• Garden Lights, Holiday Nights at the Atlanta Botanical Garden lights the night with one million energy-efficient LED lights every 
holiday season.
• Weekly shows and classes include Orchid Daze, Tai Chi and so much more.
• Inside the Fuqua Orchid Center, see a rare collection of high-elevation orchids never before grown in the Southeast.
• People young and old are opting for experiences over things. People have become increasingly disillusioned with the status quo. 
As a result of changing times, millennials want to seize the moment, and they are skipping the mall for carpe diem. People want to 
experience all that life has to offer, and since acquiring things no longer dictates your class or status in life, millennials are simply 
enjoying experiences over things, access over ownership. As millennials get older and their salaries increase, many brands are 
meeting the demand and offering experiences instead of possessions.
• Experiences are also more shareable, which is important to younger generations. “Betterment zones” that focus relaxation 
and mindfulness. Instead of the non-stop working atmosphere, millennials prefer to relax, learn new meditation techniques and 
experience a calming ritual.
• Kollmuss and Agyeman found that professional environmentalists chose their path due to experiences of environmentalism and 
education, specifically from being immersed in nature and participating first-hand in environmental activism.

Market Research



Opportunity

The Atlanta Botanical Garden should be every plant lover’s 
first stop in the city. We want to spread the words of this 
experiential environment of nature to millennials. The Atlanta 
Botanical Garden is well-known to families and tourists but is 
not known to the younger generations who live in the city due 
to the lack of appealing social media presence. They mainly use 
their social media to announce important dates, but missing 
the fun stories that are happening in the garden. Since social 
media and interaction are the key components in Millennials 
and Gen Z’s daily life, we are looking into a social media 
revamp to talk to our target audience.



A place with a lot of greenery, which is perfect for family time but not for city solos to wander around. A 
famous tourist attraction in the city and ATLiens are too busy to stop by.

Brand Image (Current)



Strategy Statement

Documentary about nature and travel pictures are not the only outlet to get close to the nature. Atlanta 
Botanical Garden is the real oasis in the heart area of Atlanta for city dwellers to get an immersive 
experience with nature, at here you can travel from the tropical jungle to the wild desert, from Japanese 
traditional garden to aromatic orchid oceans in minutes. Better than a preset escape room, we offer the 
open space in the city that you never want to escape from.



Tagline

Tone of Brand

The room you never want to escape from.

Friendly, inspiring, relaxing, joyful, adventurous.



Target Audience

Our Goal

Millennials and Gen Z, who are 21 to 35 years old, looking for extraordinary 
adventures in the city. They have been working hard on their everyday life so when 
they have time, they are longing to see things different from the concrete forest and 
explore the shareable experience with their friends and family/ They are the group 
of people that values experiences and support arts, they care about interactions, 
whether is with human beings or with nature.

To convert the potential younger audience to become our customers, to engage them 
with the stories and fun things happening in the Atlanta Botanical Garden. It’s not a 
typical tourist attraction, it’s a place that you emerge yourself in and feel the power of 
nature, or the destination to spend quality time with your beloved ones.



TAPR

Potential: Singles and Starters (O)

Primary: Young City Solos (G)

And we have some potential target customers - Single and Starters. These include middle to lower-income groups of 21-35 years old, who’s 
estimated HHI is less than $15,000. They lead active lifestyles, have a passion for new things, and are generally politically liberal. They are highly 
adaptable to technology. Most of them have integrated the Internet into their lifestyles, going online with their cell phones or desktop machines, 
whether from home or out.

According to Mosaic USA Handbook of 2020, the type G Young City Solos are a group of younger and middle-aged singles living active 
and energetic lifestyles in metropolitan areas. Their head of household ages are 25-30 years old. Their typical marital status single, without 
kids or being a single parent. They are downtown commuters who rent the space in an apartment or condo. The average household income 
distributes from $50000-$74999. They are the group with a higher educational background with a bachelor or graduate degree. The young city 
solos pursue an active lifestyles, where the gym and outdoor places are their favorites. They care about the environments and stay active for 
environmental changes. They’re leans toward liberal politically. The young city solos are the “journeymen” when it comes to technology adoption, 
who pays attention to the technological innovations. They are heavy social media and mobile users, who also spend time watching TV. Young city 
solos are the growing power in the city, who prefer a healthier lifestyle and seek for innovative changes.

(Target Audience Profile Report)



Thomas, 21
Thomas is 21 years old. He has moved to Atlanta for four years. He is about to complete his 
bachelor’s degree in photography at the Savannah College of Art and Design. He works as a 
part time photographer. Thomas is passionate about take scenic and landscape photos. He’s 
a travel enthusiast and his goal is to travel to all the big cities in the world. Thomas loves the 
extraordinary adventures in the cities, which is inseparable from his career. Thomas wants 
to embrace nature as well. He believes that interacting with nature brings out the purest 
part of his soul. Thomas used to go to escape rooms in the city with her friends, but since 
quarantine starts, he’s not able to go any more. His favorite weekend getaway is Piedmont 
Park, where he always hangs out with his friend, relieve academic stress and meditate for his 
soul. Occasionally he would go hikes in northern Georgia or go camping in the mountains 
during breaks. He feels a little stressful about his school work because he is about to graduate. 
He is preparing for his final review, but this is not a simple matter. To prepare for the best 
achievement, he often stays up late to work. At the same time, the number of times he goes to 
the park is also decreasing. Thomas thinks he should find an opportunity to embrace nature 
again. Appropriate stress reduction is necessary for his mental and physical health. Therefore, 
Atlanta Botanic Garden is a good place to embrace nature. It is very close to Piedmont Park, 
which Thomas frequents go, so Thomas does not need to spend a lot of time. There are various 
blooms and plants, which will give Thomas a unique experience. At the same time, Thomas can 
record this incredible adventure with his camera.



Tiffany, 25
Tiffany is turning 25 years old. She’s a nurse who works at Emory Hospital after she 
graduated in May 2020. She lives in an apartment in midtown Atlanta. Tiffany has 2 cats and 
1 dog as her companion after she moved out from her parents house. Tiffany also consider 
herself as a plant mom. She grows more than 20 kinds of plants on her balcony and loves to 
see them grow.  Tiffany works as a virtual yoga instructor since quarantine starts, she used 
to take her students to the nature and host yoga class there. Now she has been teaching her 
students yoga online with her plants surrounded. Tiffany cares about her food intake, she 
shops at Whole Food frequently because she loves organic and natural ingredients in her 
diet. She also loves hanging out with her friends at the Beltline and sometimes she will bike 
around the greenways in the city. During her free time, she used to go to farmers market or 
farms in further Georgia to explore around and buy fresh produces. She also loves reading 
books, she would enjoy reading books in a coffee shop, in the park or the beach. Tiffany is 
looking for a new place with greenery that she can spend time at. She needs self-care time 
when she’s been with her patients for a long time. She’s looking into grow her knowledge 
about her plant kids and learn more about different habitats and plants’ living habits. She 
also looks into taking classes and attend events near her apartment. The Atlanta Botanical 
Garden host events during the year, they have drawing classes, lessons about plants in the 
garden and also members night for people to social. 



Tweets

Tweets: “Find yourself” without the internet. —Of the 2,600 palm species worldwide, 170 grow in the Fuqua Conservatory. This Tropical Rotunda contains 
hundreds of plant species from tropical regions around the world, where are home to more than half of the plant and animal species in the world.
Image fun fact: The plants in the Tropical Rotunda include key groups of ferns, cycads, melastomes, epiphytic plants, tropical conifers and rich collection 
of tropical palms.
Tweets: Explore the desolate desert off the screen. —Desert House offers a glimpse into the harsh, beautiful world, and explores the unique ways that 
plants thrive in the desert. Here you can see an astonishing array of species in the arid regions of Madagascar and southern Africa.
Image fun fact: All five species of desert roses, native to Africa and the Arabian Peninsula are beautiful and toxic, and one species, A. obesum, is used to 
make a powerful arrow poison for hunting large game. 
Tweets: Discover the conifer world without a search bar. —More than 180 different taxa in the collection of cone-bearing plants suitable for culture in the 
Southeast are displayed in the Conifer Garden. It is a great place for urban gardeners to get ideas for how to use conifers in small spaces. 
Image fun fact: many of these conifers are considered to be “dwarfs” – a conifer which only grows to 31 in 10 years in the northwestern U.S. could grow 
51 in five years in the southeastern U.S.



Tweets: The bloom photos on Instagram are beautiful, but in the Fuqua Orchid Center, they are real and aromatic. —Enjoy thousands of beautiful, 
fragrant orchids on display during Orchid Daze, the Fuqua Orchid Center’s annual exhibition highlighting orchids that grow in the tropics from sea level 
to 6,000 feet elevation.
Image fun fact: Look for the vines of Vanilla planifolia on the left near the pergola; natural vanilla flavor comes from the cured seed pods of this orchid.
Tweets: The documentary on Netflix isn’t enough, check the rarest and most endangered ecosystem in Georgia. —The Conservation Garden explores 
the diversity of the fragile marsh-like bog environment that contains native plants, many of them found nowhere else in the natural world, from mountain 
valleys to coastal floodplains. 
Image fun fact: More than 250 imperiled species, many of which are planted not only in the Conservation Garden, but also into restored habitats across 
the region by conservation horticulturists. 
Tweets: The audio file is not available online, listen to the sound of nature in person. —The sounds you will hear in the Tropical Rotunda are real. A 
combination of vocal birds and frogs can be heard throughout the day. 
Image fun fact: One of the Fuqua Conservatory’s residents you won’t hear, however, is the alligator snapping turtle in the waterfall pond.
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“Find yourself” without the internet. —Of the 2,600 
palm species worldwide, 170 grow in the Fuqua 
Conservatory. This Tropical Rotunda contains 
hundreds of plant species from tropical regions 
around the world, where are home to more than half 
of the plant and animal species in the world.
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